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Abstract. Tourism represents a sector which has developed during the last decades. The number of 
those which travel for leisure increased year by year. According to the data offered by UNWTO in 
2011 the international tourists’ arrivals reached a total of 980 million, up from 939 million in 2010. At 
the national level according the National Institute for Statistics press release, the number of the arrivals 
increased by 16%, while the overnights stay increased by 12.2% in 2011 compared to 2010. Based on 
these facts and the Minister of Regional Development and Tourism strategies researches need to be 
conducted to determinate the tourism demand structure and tourists’ preferences for services. 
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Introduction. Tourism represents a sector which has developed during the last 
decades. The number of those which travel for leisure increased year by year. According to 
the data offered by UNWTO in 2011 the international tourists’ arrivals reached a total of 980 
million, up from 939 million in 2010. At the national level according the National Institute for 
Statistics press release, the number of the arrivals increased by 16%, while the overnights stay 
increased by 12.2% in 2011 compared to 2010. Based on these facts and the Minister of 
Regional Development and Tourism strategies researches need to be conducted to determinate 
the tourism demand structure and tourists’ preferences for services. 
Aims and objectives. The purpose of the research was to reveal the particularities of 
the demand in Vatra Dornei and which are the main accessed services. 
Materials and methods. This paper presents the results of a survey conducted in 
Vatra Dornei in July-August 2011. Vatra Dornei is a SPA resort recognized at the national 
level. It is located in Suceava County in the North-East part of Romania.  For achieving the 
objectives 150 questionnaires were applied to the visitors from this SPA resort. The sample 
was established randomly.  
Results and Discussion. The results shows that 40% of the respondents booked a 
place in hotel, 22% were accommodated in guesthouses, while 9% in villas. Regarding the 
comfort category 57% of them had chosen 3 stars accommodation units, 32% 2 stars, while 
only around 1% of them were accommodated in 4 stars units. This trend was also noticed in 
2010 according to the data provided by the Direction for Statistics Suceava.   
During their stay all of the respondents declared they accessed accommodation 
services.  
Being asked what kind of services did benefit from during their stay, beside 
accommodation, 90,66% mention food and beverage services, 34% mention treatment 
services, 11.33% room service, 8.66% benefit from the guide services. The low number of 
those which benefit from guide services can be explained by the high level of the price which 




Fig. 1 Localization on the map 
Source: http://www.pescarul.com/judete/harta_judetului_suceava.htm, 14th of August 
2012  
 
The tourists were also asked to evaluate the quality of the services they accessed 
during the journey compared with the price they paid for the services. 114 (76%) of the 
tourists which benefit from accommodation services estimated the price paid compared to the 
quality of the service as being very good, while 23.3% consider it as being good. 
The same situation was noticed in the care of those which accessed food and 
beverage services. Almost 80% of them consider the ration between the price and quality as 
being very good, while around 20% being good. 
The treatment services were also estimated by the tourist. The ration between the 
price and the quality of the services turned to be favorable in this case as well. But even that 
the number of those which accessed this kind of services is low, only one third.  
Conclusions. Based on those mentioned before it can be concluded that tourists 
which visit Vatra Dornei prefer medium quality services, and access mainly only the basic 
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